
Results Snapshot

TikTok Ads Case Study
TikTok is no longer just for dance challenges and trending
memes. In 2025, it has become a key platform in the car
shopper's journey - especially for Millennials and Gen Z.
With Automotive Inventory Ads (AIAs), TikTok now offers
a scalable way for dealerships to showcase real-time
inventory using automated ad formats.

The Challenge
Most dealers are either ignoring TikTok or relying on
staff to manually post videos that rarely gain
traction. This dealer was primarily running Facebook
traffic campaigns but wanted to test TikTok's
potential - with skepticism. Could a new platform with
younger users really drive value for a car dealership?

977 Vehicle Detail Page (VDP)
views at just $0.61 CPA
1,280 clicks at a $0.47 CPC
187,218 impressions with a
CTR of 0.68%
$3.20 CPM - significantly more
efficient than the Facebook
average ($5.29)

The Dealer Authority Solution
Dealer Authority launched a 30-day TikTok AIA carousel
campaign with a $600 budget. Without
using traditional TikTok video content, the campaign
leveraged TikTok's dynamic ad system to serve
real inventory in a swipeable format to in-market shoppers.



Dealer Authority Ads Outperformed TikTok automotive
benchmarks for CPC, CPM, and CVR Even without native video
content, the campaign demonstrated TikTok's power to drive
affordable, qualified traffic to a dealer's website.

Why It Matters
These results show that TikTok is more than
just a trend - it's a cost-effective channel for
dealerships to reach real buyers. With Dealer
Authority managing your campaigns, you get
strategic insights, hands-off setup, and
optimized results that often outperform
traditional platforms like Facebook.
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